
Buildiag a Strong Brand Identity Workshop Report

Aim & Obiective of the activity: . The workshop vyas aimed at educating students on the
of creating a strong brand identity and the various strategies and techniques that can be
achieve this.

Date of the Activitv: DLOS|Oa|aO2L

Organizing Unit/Department: Department of Hindi

Col la borating Agency: Mr. Yogesh Bh adar, Yeotmal

Program Coordinator: Dr. Y. R. Muley

Students Participated: 54

Report of the Activity
The workshop on building a strong brand identity conducted by the Department of Hindi

was a highly engaging and informative event.
The workhop began with a brief introduction on the concept of brand identity and its importance in
today's competitive market.

The Mr. Yogesh Biradar, Yeotmal emphasized the need for a strong and consistent brand
identity that reflects the values, personality, and unique selling proposition of the brand.

Conclusion:ln conclusion, Building a Strong Drand ldentity workshop was a valuable lealrring
experience for all participants. The workhop provided a comprehensive overview of the key
elements that go into building o rtrong brond idcntity, including brand stratcgy, dcslgn, mc$cgit1g,
attd custorrter experlence. Through lnteractlve afllvliles and group discussrons, parttopants were
able to apply these concepts to their own businesses or organizations.
Overall, the workshop emphasized the importance of a strong brand identity in today's competitive
marketplace. A well-defined brand identity can help businesses differentiate.
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